
Conclusion 

We asked a number of questions at the start, let’s see the 

answers. 

What is the anthropology of mobile use? 

We have seen how mobile devices have become part of 

the lives of millions of people. They enhance our life in 

many ways, not just in their practical uses in business 

and keeping us entertained, but also as a form of social 

communication and cohesion. 

Will people learn on the move? 

It is certain that m-learning will happen. Indeed many 

already use these devices to access knowledge and do a 

modest amount of learning on the move. It is unclear 

what the potential scale for this type of learning may be. 

What sort of learning will they use on the move? 

We have the ability to deliver lifestyle content, whether it 

be languages or motivational learning, learning content of 

any kind, perhaps with an emphasis on sales and 

management learning, then there’s learning support.  

The killer applications are likely to centre on a principle. 

We forget things quickly. Repetition is therefore the most 

powerful of learning factors. And by spacing that 

repetition over time, you significantly minimise that 

forgetting. This may be the primary reason for 

considering m-learning. At last we have the means to 

deliver content, participation and regular reinforcement to 

learners whatever they want, wherever they are, 

whenever they want it.  

What devices can be used to learn on the move? 

The frontrunners in terms of devices are PDAs, iPods, MP3 

players, but others such as mobiles, media players, 

portable games consoles could emerge in the future. 
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What are the limitations of these devices? 

Screen size, battery life, memory and processor speed are 

all problems but these are problems that are fast 

disappearing as the technology improves. Costs are also 

falling dramatically. The more worrying limitations are 

psychological and centre on motivation and ease of use. 

How do we choose the best device? 

The careful selection of devices comes down to an 

analysis of needs in terms of target audience and planned 

use. You may already have a large number of devices in 

the field. These factors have to be broken down and 

analysed to decide on an optimal strategy. 

Will these devices converge into one? 

Perhaps but not in the very near future. We are on the 

cusp of seeing mobile devices become better, cheaper, 

faster and easier to use. And although they are all 

increasing in functionality with lots of overlap, they are by 

no means all converging into one device. In fact, we have 

seen a widening of the number of devices with specific 

marketing to specific audiences. 

How do we design content for these devices? 

We need to be very careful designing with the device 

limitations in mind in terms of display and functionality. 

How do we deliver the content to these devices? 

Internet, intranet, learning management systems and 

portals can all be used to deliver content. Preloaded 

followed by regular updates with wireless delivery as an 

option. 

How do we evaluate m-learning? 

We have suggested three achievable techniques, a Return 

On Investment analysis, small focus groups and final 

impact study. 
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